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What	  is	  SustainableMrk?	  
SustainableMrk is digital marketing company focused on DIY (do it yourself) marketing founded 
by Alice Tu, with over 12 years experience in digital and non-digital communications and 
marketing on 3 continents. 

We provide businesses with the industry knowledge, training, setup and guidelines to manage 
their marketing internally. 

Our services include websites, social media, email, ecommerce, mobile, search optimization, 
analytics, content creation (copy writing, photography, graphic design, video), overall digital 
strategy, along with traditional marketing services like developing a niche, branding, market 
research, & more. 

What	  is	  Digital	  Beyond	  Design?	  
Digital Beyond Design is about understanding all the elements of the modern website beyond 
just the look of the website. Design, while important, is just one aspect of the modern website. 
Websites can provide valuable market research and testing, help generate leads and build client 
relations, help manage customer service and expectations, and improve efficiency. 

Search	  Optimization	  
Search optimization is about making your website easy to find online. Using text with relevant 
keywords on all content including the web address, image and file names, and general copy, 
tagging, posting regularly, and linking to external sites, all with a focus on niche or specific 
keywords. Whether you call it a blog, latest updates, news, or daily specials, regularly posting 
new content is a great way to improve your search ranking. Up to date content with a timestamp 
helps search engines gauge how active your site is. 

Social	  Media	  Integration	  
Whenever possible social media should try to direct people back to your website. Facebook, 
twitter, instagram, linkedin are all great tools for reminding people that you’re there and 
building a following but your website generally provides information in a more structured and 
organized way. By directing viewers back to your website first, they are more likely to learn more 
about your business. Many web solutions offer easy social media integrations to post your web 
content on social media and/or display your social media content on your website. 

Analytics	  
There are many ways to use web analytics and social media to help understand your audience 
and market.  

Creating pages titled after potential new products or services and seeing who clicks is an easy 
way to measure interest with minimal investment.  

Tracking refers to see what sites, blogs, paid advertising, social media tools, are bringing in new 
traffic to your site is a great way to determine where to invest your marketing energy & dollars.  
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For the average small business overall quantity of likes or follows is less important than 
monitoring relative behaviour. More people liked something or more people followed because 
of a post is an easy way to measure interest and a much better use of your social media energy 
than trying to get a certain amount of likes or follows. Avoid gaining likes for the sake of likes by 
excess tagging, paying for likes or follows, or bother friends. An audience that is genuinely 
interested in your brand will provide far more marketing information than a bunch of friends. 

Client	  Management	  	  
A website is a great way to help manage client relationships. Frequently asked questions, service 
agreements, pricing, case studies, can all be put online so it is easy to refer potential clients to 
pages on the website instead of writing out long emails or speaking to them in person or over 
the phone.  

You can start to learn what your potential clients are looking for and build out content to best 
present your business to suite their needs, perhaps supported with images, charts, videos, etc. 
And placing content on a website often makes information more official and easier for clients to 
accept.  

Plus not all pages need to be referenced. If you’re not sure you want to post pricing for 
everyone to see you can create a page that is not referenced in the menu so only those who 
know the exact web address can find it.  

Content	  Management	  Solutions	  
Unless you can afford a full-time web master, consider a content management solution (CMS). 
And even if you can afford one, consider a CMS. A CMS organizes content and displays that 
content based on design rules usually with the use of templates. 

Which content management solution you choose will depend on individual business need but a 
few things to keep in mind are the more features often the more complicated it is to manage. 
Your content will largely determine the look of your site so if you do not have a lot of high-
resolution images, a logo, or a lot of copy, look for sites that match the type and amount of 
content you have. Whenever possible keep it simple in design and features, the more 
customization a website needs, the harder it will be for you to manage it on your own unless 
you’re also a developer and graphic designer and it will also be more difficult for others to help 
you change or fix. It rare that a website will not need regular updates now a days so be sure you 
can update the website yourself, at least for basic things like hours of operation, contact info, 
and ideally any written copy, products, services, and pricing. 

Return	  on	  Investment	  (ROI)	  
Return on Investment (ROI) is not a digital service but something to always consider when 
deciding on marketing spends. A $10,000 website may get you the impact you want but how 
much product or service would you need to sell to make it worthwhile and is that reasonable?  

Digital Beyond Design is not saying design is not important. Design can be very impactful, but 
it is also subjective and can be very costly. Ensuring that the items above are consider along with 
design and often ahead of design, can help lower marketing spends while provide better insight 
than just a pretty design. 


